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Regional

Colleges should encourage prompt graduations
As graduation season approaches, a number of questions resurface among the general public. Among those
questions are how well institutions of higher education
are preparing their graduates for the real world and
their chances of landing a good job. Even the value of a
college degree is questioned given the time, effort and
money invested in getting it.
Let’s take a look at some recent studies that address
these questions.
When it comes to graduation rates, the numbers continue to be less than stellar. According to a recent study
by the National Student Clearinghouse, a nonprofit
and nongovernmental organization that provides data
on educational matters, only about 56 percent of students earn degrees within six years. This figure was the
result of tracking 2.4 million first-time college students
who enrolled in fall 2007 with the intent of pursuing a
degree or certificate.
Students enrolled at four-year, private, nonprofit
schools did better in graduation success (72.9 percent)
as compared to those in public universities. The worst
record was for those enrolled at two-year public institutions (community and technical colleges) at 39.9
percent. Of course, students seeking a four-year degree
should be obtaining that degree within four years (with
some hard-working, bright students finishing as early
as in three).
When it comes to the most popular majors, business
continues to be at the top of the list. According to the
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National Center for Education Statistics, a primary federal entity for collecting and analyzing data related to
education in the U.S. and other nations, more than 20
percent of the 1.79 million bachelor’s degrees conferred
in 2011-12 were in business. This has been a constant
since the 1980-81 academic year. Before that time, a
degree in education was the most popular. The diminishing demand for teachers across the country has
led to dramatic decreases in enrollment in schools of
education. In case you are wondering, the least popular
majors are precision production, military technologies
and applied sciences and library science (35, 86 and 95
degrees conferred in 2011-12, respectively).
Regarding the chances of graduates landing good
jobs, the Federal Reserve Bank of New York, based on
data from the Census Bureau and the Bureau of Labor
Statistics, determined that in 2012, about 44 percent of
graduates were working in jobs that didn’t require a
college degree, while 36 percent of that group were in
what they called “good non-college jobs,” that is, jobs
paying around $45,000 a year. This is consistent with
the national statistics showing that although unemployment is down, wage disparities persist.
It is yet unclear how the recent decrease in unem-

ployment will impact people who are still in school.
A recent topic of discussion is whether a college
degree is worth the time and money spent obtaining
one. To answer that question we need to look a hard
data generated by a reliable source.
One such source is the Pew Research Center. This
is a nonpartisan think tank that informs the public about the issues, attitudes and trends shaping
America and the world. They do that by conducting
public opinion polls, demographic research, media
content analysis and other data-driven social science
research.
In one of their recent reports, Pew found that college graduates still out-earn people without degrees.
According to their research, salaries for Millennials,
the generation born between the early 1980s and the
early 2000s, varied greatly depending upon whether
they had a college degree. Those who worked fulltime in 2012 who had a bachelor’s degree had median
annual earnings of $45,500, while the median for those
with only some college was $30,000. Those with a high
school diploma averaged $28,000.
Further, they found that the earnings gap has
increased with time. In 1965, for example, high school
graduates earned 81 percent of what their college graduate counterparts did. Today that difference is 61.5 percent, showing that having a college education increases
earning potential even further.
The population at large understands this statistical

reality. The same Pew Research report shows that people agree that a college degree makes a difference and
is worth the time, effort and investment.
For example, 98 percent of people making six figures
and up said that their degree paid off, compared with
63 percent of graduates earning less than $50,000. In
other words, the more you earn the more you see how
much of a difference a college degree makes in your
life. Not only that, but if your degree was an advanced
one (masters, doctorate), the difference was even more
prominent. People with advanced degrees were even
more likely than bachelor and associate degree holders
to say their education was worth the investment.
These data clearly show a few things. One is that
despite all the talk about whether a college degree is
worthwhile, the answer is a resounding yes in terms of
both employment and earnings. This should be a clear
message to those engaged in the anti-intellectual chatting that is becoming noisier these days.
By the same token, postsecondary institutions need
to do a better job in graduating students on time. Better
advising, more emphasis on measuring the effectiveness of different pedagogical approaches and enhancements in faculty/student contact must be part of the
strategy to achieve that goal.
Dr. Aldemaro Romero Jr. is a writer and college professor
with leadership experience in higher education. He can be
contacted through his website at: http://www.aromerojr.net
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Surrounding the Welcome Center is a mile-long, paved walking path that
passes along the Upper Lake and then to the Lower Lake. Along the way are
a nesting place, a prairie knoll, an observation tower and a pavilion.
The Watershed Nature Center is one of the city of Edwardsville’s so-called
Special Parks, along with the Children’s Museum, the Stephenson House,
and the Wildey Theatre. It’s owned by the city but the daily operations are
handled by the Nature Preserve Foundation and a team of volunteers.
It was founded in 1991 when John and Kay Kendall proposed turning the
abandoned sewage lagoon into a nature center.
“It’s amazing what this has transformed into over the last 25 years,”
Sanchez said on a chilly spring day outside the Welcome Center.
By 1995 the center had seen its first visitor and three years later District 7
began working with the foundation to implement an Environmental Science
Curriculum. The idea was to bring hands-on learning experiences to school
children.
The school district even assigned a full-time teacher to run an outdoor
classroom on the watershed property though budget cuts forced an end to
that in 2007. One of Sanchez’s goals now is to restore that relationship.
“We definitely need an educator here so that it can tie back into the training
and curriculum,” she says.
Edwardsville Mayor Hal Patton has been encouraging the district and
center to form a new partnership. The 40-acre park, he says, offers up a different look and feel for visitors in each of the four seasons. Patton praised the
volunteers for their day-to-day work at the center, and he said that Sanchez
brings an impressive resume to the job and “seems like she’s going to be the
right fit.”
Sanchez grew up in Gillespie, where her parents still live. She majored
in marketing at Illinois State University and worked briefly at a Dunn and
Bradstreet office in St. Louis.
“I just didn’t see myself making a difference in that capacity,” she says.
In the mid '90s she joined the Peace Corps and headed for the Dominican
Republic. As a savings and loan cooperative consultant there, she created a
strategic plan to “increase their membership and decrease their default rate.”
But she became ill and left, only to come back later to work in the Dominican
Republic for Price Waterhouse. After a second illness, she returned to
Gillespie to work briefly for the family car dealership.
After receiving a master’s degree in economics – with a specialty in
economic development – Sanchez worked for a “boutique finance firm”
in Chicago. After eight months, the firm decided to open an office in San
Francisco, and Sanchez and another woman were tabbed to run the startup. But it was around that time that she began to shift from the world of
“for profits” to the world of “non-profits,” where she has been ever since.
Sanchez has worked behind the scene for human services, arts organizations
and other non-profits. In January of 2008, she got on as managing director for
Youth Speaks, whose mission was to “teach the spoken word to urban youth
to combat illiteracy.”
“I worked with some amazing people like Robert Redford and Mos Def.
Smart, super-talented individuals,” she says.
In 2011 she returned to Edwardsville where she has family.
“I’m excited to be here,” she says. “There obviously aren’t many non-profits in Edwardsville, and now I’m able to apply all my years of experience and
exposure to different people and challenges and bring it home and apply it
to non-profits.”
Sanchez hopes to build on the work of her predecessor, Janet Burnett, and
take things to the next level. “Deepen some of the experience and elevate the
work. There is already a lot of good stuff here,” she says.
In addition to partnering with the city and the school district, Sanchez says
she would like to develop ties with SIUE, SWIC and Lewis & Clark.
A few SIUE professors have been doing some work at the Watershed
Nature Center, and that’s a start. But the community could really benefit
from having a full-time educator from District 7. She would like to have that
in place by January of 2016.

CHARGES
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Cook continued to be uncooperative with the officers while at the station.
White said once she was placed in a holding cell, Cook removed her shoe
and threw it at a camera.
While at the station she also allegedly punched Sgt. Paul Cates.
According to White the original charges were alleged driving under the
influence and resisting arrest, but upon reviewing the video of the traffic stop
and at the station it was determined that they would seek felony charges.
"The case was presented to the state's attorney yesterday by Detective
(David) Zarr and the state's attorney agreed that kicking officers, striking
officers, punching officers can't be tolerated," White said.
None of the officers suffered serious injuries as a result of the batteries.
Cook is not currently in custody but a warrant has been issued for her
arrest.
Bond is set at $50,000.
The Madison County State's Attorney also charged April D. Pickard, 40 of
Troy, with alleged felony retail theft under $300 second subsequent offense,
possession of a controlled substance and misdemeanor obstructing identification.
Officers were called on to Wal Mart on April 21 in reference to a suspect
stealing miscellaneous merchandise from the store.
Upon arrival, Pickard was refusing to give accurate information about her
identity to avoid arrest, due to a warrant that was out for her arrest from
Alton.
At the station she was identified when officers ran her fingerprints through
the system.
The controlled substance was found when she was taken to the Madison
County Jail and a more thorough search was completed.
White said the a capsule containing a white powdery substance that tested
positive for heroin was found in a cut out in the lining of her purse.
Pickard is currently in custody.
Bond is set at $40,000.
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Sock Hop
A local dance club from Collinsville, M.U.S.I.C., held a special dance Sunday, April, 12 to benefit local veterans. Members were generous and collected an abundance of new socks to be given to the John Cochran, VA
hospital and homeless veterans. The dance club, M.U.S.I.C., is a non-profit organization that promotes social
dancing and giving back to the communities our members live in. A clothes drive, held in January, helped local
school children in Belleville. The club's Memorial Day event dance, to be held Sunday, May 24th, will benefit
the Wounded Warrior program. Everyone coming to the dance will be asked to donate money to assist injured
service members.

SIUE School of Business students honored
For the Intelligencer
Southern Illinois University Edwardsville
School of Business students were honored
for their academic achievements at the 11th
Annual School of Business Scholarships
and Awards Program on Tuesday, April 21
in the Morris University Center.
Scholarships totaling $90,000 were
awarded to 77 students pursuing degrees
in accounting, business, computer management and information systems, economics
and finance, and management and market-

ing.
“Today we celebrate the exceptional academic achievement of our undergraduate
and graduate business students,” said John
Navin, dean of the School of Business. “We
also take this opportunity to show our
appreciation to the donors.
“Scholarship gifts are remarkable investments in the future of SIUE business students. We do this so we can continue to
attract and retain outstanding students by
offering them the highest quality business
education possible.”

VOICES
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Both Aly and her mother spoke highly about The Green Room and
Harkey’s teaching abilities as well as her commitment to her students. “Jen
Harkey is incredible,” Vickie emphasized. “She has two recitals a year, and
she’s very strict. She’s just incredible.”
Speaking about the MFMC competitions that Harkey enters her students in,
Aly pointed out that Harkey puts a lot of her students in them, “but not all.”
“You have to be ready and mature to handle it because you do get a
certain amount of scholarships throughout if you continue with the competitions. So it is like a serious event. You can’t just go and hope for the
best,” Aly noted.
Aly’s first place honor at the St. Louis festival qualifies her to compete
in the MFMC state competition May 9, and both Aly and Allison won full
ride scholarships from the competition to attend the Youth Sing Praise
(YSP) music camp that takes place this summer at McKendree University
in Lebanon.
YSP invites vocally and theatrically talented teens from across the country to immerse themselves in a part-theater camp, part-spiritual retreat for
nine days each summer. The camp culminates with the performance of a
faith-based musical such as “Jesus Christ Superstar.”
Aly attended the YSP camp last year. “It’s a singing camp and a church
camp. Kind of gets you closer to God and to develop stronger singing/
acting skills. I did it last year and it was my first time really doing a big
play. I just love to sing. I’m really not as much an actress. But I loved it,
and I thought it was super fun. So It gives you a huge opportunity and
opens doors,” Aly said. “So I’m planning to go all four years hopefully,
and if I do, it will open all the doors.”
This very busy teen also is an EHS volleyball player, EHS softball player,
plays softball for the Collinsville Extreme Softball Club and maintains an
excellent GPA. While it’s a lot of extracurriculars to juggle, Aly always
leans towards singing. She plans to tryout for both "The Voice" and
"American Idol" possibly next year. “I want to so bad because I want to
major in music for sure. I would love to like somehow get on the radio and
let people hear. That would be really great. I just like when people listen
to my music,” Aly said.

Donors, SIUE administration, faculty and
staff, parents and students were in attendance. Guest speaker Narbeth Emmanuel,
vice chancellor for Student Affairs, called
the luncheon a celebration of extraordinary
individuals.
“Being extraordinary students calls for
extraordinary efforts,” said Emmanuel.
“My hope is that you will be difference
makers. Understand who you are, what
you believe in and what you care about. Let
those inner values shape the kind of leader
you’re going to become.”

CITY
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Despite all of this, Schultz told the council and those in attendance that
he is through being a victim.
“I do not want to be a victim anymore. I do not want the people that I
have known that died from cancer to have died for nothing. I hope to see
a world where no kid has to go through what I have,” Schultz said. “That
is why I’ve come up with this project, Painting the Town Gold.”
In order to help save kids, Schultz said there needs to be more awareness
and research.
“I am here today to ask you to support me and other pediatric cancer
fighters in our area to raise awareness and funds for pediatric cancer
research by helping to paint our town gold. September is childhood cancer
awareness month and the symbol for childhood cancer is the gold ribbon.
My plan is to bring the entire community together: schools, businesses,
churches, government and civic groups in a month long series of events
that spread awareness and raise funds dedicated to childhood cancer
research,” Schultz said.
Additionally Schultz said he hopes to raise, in partnership with the
Jason Motte Foundation, $100,000 for pediatric cancer research.
Schultz asked the city for use of the City Park, the use of the Wildey
Theatre for the Glow Gold Ball and to hang gold banners from the lampposts.
“Cancer is killing kids. It’s time for kids to fight back and I’m hoping
that the city of Edwardsville will help me do that,” Schultz said.
The council voted unanimously to approve a special event permit for
the Painting the Town Gold fundraiser and granting use of the Wildey
Theatre for the Glow Gold Ball.
Finally, the council approved a developer for the “Experience
Edwardsville” app.
The app will provide visitors and residents valuable information about
Edwardsville attractions, restaurants, shops, events and other happenings.
Cost for the development of the app is $22,800 with $750 per month for
a maintenance fee.
The developer of the app is LocalTex, which developed the “Discover
Farmington” app.
Williams told the council launch of the app is expected in early June.

